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to the future of retail
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Prepare to experience more than just shopping. Promenada Resort Mall
Chiang Mai is a unique and visionary new concept that combines the best
of open air resort style shopping with a contemporary multiple level
air-conditioned mall. Light and elegant indoor spaces featuring the
perfect blend of classic and cutting-edge brands complement lush outdoor
gardens and lawns where you can relax, revive and be entertained.
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The Rose of the North in bloom
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Chiang Mai is Thailand's vibrant, fast-growing second city, and a thriving centre of style, culture,
tradition, art and creativity. The former Lanna Kingdom capital is possessed of a unique charm

and vast potential. Despite its recent and rapid progress towards becoming a true modern city,

stunning temples, exotic ruins and remnants of glories past await round every corner.

The city is also the main jJumping-off point for Thailand's northern provinces, and plays host to
around five million tourists per year. It's the perfect city for a cutting edge retail concept like
Promenada Resort Mall. Its attractive mix of old and new is an ideal backdrop for Promenada’s
iInnovative blend of indoor and outdoor shopping.
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of Chiang Mai's rapid growt
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ACCESSIBLE AND CONVENIENT

e Located on the main road linking the Super
Highway and the 2nd Ring Rd.

e With prominent frontage of more than 250 m.

e Only 15 minutes’ drive from the Airport and
downtown Chiang Mai.

e Surrounded by several residential and
business areas and in the centre of the
city’s future expansion.

e The main road is a fast moving 6 lane
thoroughfare. 2 main entrances/exits to the
project and nearby U-turns ensure access.
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Promenada Resort Mall Chiang Mai ... thg perfect /oqat/'on for more success
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opportunity to access S millior residents
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Above: Promenada Resort Mall is
surrounded by a cluster of new
high-end residential projects
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Left: The Greater Chiang Mai
catchment area ... access to almost
5 million residents
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THE SPENDING POWER OF 11,000
MID-TO-HIGHER-CLASS HOUSEHOLDS
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e Inthe area south-east of Chiang Mai more
than 80 residential projects are the homes
of a large group of middle class Thai and
expats.

e Promenada will benefit from the
purchasing power of over 11,000 home
owners of these new houses with
an average price of 2,000,000 THB.

e 25% of these houses are in the price range
of between 3,500,000 - 8,000,000 THB.

HUGE CATCHMENT AREA
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o Officially almost 3 million people live in the

catchment area, with 2.6 million people
within one hour’s driving time.

e Actual population is estimated to be
approximately 4.8 million

e Easy access for people from nearby
provinces Lampang and Lamphun
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CATCHMENT ZONES OF ACTUAL POPULATION BY DRIVING TIME ANALYSIS:
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Catchment / Area Drive Time (Minute)

Super-Primary/%usLu’sjm 0-15 minutes
Primary/‘%ﬂLL?ﬂ 15-30 minutes
Secondary/%uﬁaﬂd 30-60 minutes
Other/alu‘] > 60 minutes
ﬁmﬁzwm Total:

Source: wnasinvasdinga: Nexus Property Consultants Co., Ltd.
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Population Estimated Population Year 2011
gzanng uutlszang
560,000 590,000
1090,000 1,140,000
960,000 1,010,000
2,190,000 2,290,000
4,800,000 5,020,000




Over S million tourists

NUMBERS EXPECTED TO RISE
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e Chiang Mai is one of Thailand’s tourism
crown jewels with more than 5 million
tourists per year.

e Most tourists stay 3 - 5 days and spend
8,000 THB per day.

e More than 50% is spent on food, shopping
and entertainment.

e Chiang Mai is also highly rated as a
preferred retirement destination. This
group has substantial spending power and
lives (semi) permanently in the region.

SPECIAL TARGET GROUPS
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e 7,000 rooms in 4 and b5 star hotels - attracting
wealthy tourists from all over the world

e QOver 100,000 students in schools & universities,
including Chiang Mai University - with more
than 20 faculties - attracting more than
30,000 full time students.

Target Groups Chiang Mai
nquithmine wreraloal
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Hotels & Resorts /INLL?JJLLGZ?E‘%]?V] 418

o
Schools / 199381 m
Universities / UINENae 7
Hospitals / 139amenuna 48
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Lamphun / Lampang
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35 453
820 1931
3 10
26 74

Source: unasiuvasdaya: Nexus Property Consultants Co., Ltd.
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The perfect time to launch
a unique new retail concept

UNTAPPED GROWTH POTENTIAL dnunmlumsivladigehifinsintunnou
400,000 e Since 2002, Chiang Mai's retail market o st 2002 aanadAnTFesldipulrtufuges
350,000 space has almost doubled, mostly in N fj'ausLmy'Lﬂuﬁwﬁﬂﬂﬁﬁ‘umm’mrﬂua:?mﬁﬂu
300,000 hypermarkets and neighbourhood markets. euiinend
250,000  Chiang Mai has only 2 shopping malls. o Aealndiigudnisfnuies 2 Wity
200,000 e Due to lack of good retail space, the o \esnituilunséndsiiliifieae $asnisia
150,000 occupancy rate in shopping malls in ‘17'§u171'quﬂ'miﬁﬂyﬁﬂﬂwﬂ%qLﬁmﬁau 100%
100,000 Chiang Mai is close to 100%. o A lutunAnenfawazinesAlanuuna vyl
50,000 e Both neighbourhood malls and namsuuazuIN s Iiaanan e %ﬁwxguﬁulﬂﬁ
o hypermarkets offer a limited number gulefundifinsauiesineuazamsuuuniadia
2002 2003 2004 2005 2006 2007 2008 2009 of products and services. Focus is on

supermarkets, plus Thai and fast food.

B Shopping Mall W Hypermarket M Neighborhood

Promenada Resort Mall will introduce a woﬂd of exciting new brands and choices to Chiang Mai
NIRUUUNAN FATN wpad avthvinunuiuuusuadutihesfulanndesln



than just shopping

Imagine open air resort style retail with a contemporary
multiple level air-conditioned mall. Promenada Resort Mall
Chiang Mai is truly the best of both worlds and a whole new
world. Get ready to be wowed. Prepare to discover more of
everything.
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EXPANDING YOUR SHOPPING HORIZONS
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At Promenada Resort Mall Chiang Mai you'll
find all the space you'll ever need to express,
refresh and indulge yourself. Indoors, discover
trees and water features bathed in natural
sunlight from the roof and glass facade.

Outside, tropical parks and cool green places
abound. The “Resort Mall" is at the leading edge
of retail philosophy - it's all about creating

a more holistic retail experience, balanced by
room to stretch out, relax and be entertained.
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The Promenada Garden is a place where
people can appreciate art, good food and

watch great performances in the open air
theatre.

And the world class Promenada Fountain is
sure to make a splash as the new attraction in
Chiang Mai. This fantastic water show in front
of the mall will amaze both local shoppers
and tourists from all over the world.
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THE BEST OF LOCAL AND
INTERNATIONAL FASHION

From a fashion square featuring international
brands to smaller boutiques for hot young
Thai designers, Promenada Resort Mall has
something for everyone. Catch up on the
latest trends - or start your own. But it's not
all too cool for school: there are plenty of
apparel options for the family too.
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More... choices

FIND YOURSELF IN THE ZONE
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Experience more of everything, with
Promenada Resort Mall's unrivalled variety
of products and choices. The mall is arranged
into exciting zones, including Fashion, Sports,
Home Decoration, Books and Music, Health
and Beauty, Banking and one of Thailand’s
best Multimedia centres.
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PROMENADA: THE BRAND OF SMILES

Welcome to Chiang Mai’'s new centre of fun and
entertainment. Promenada Resort Mall will
feature a cinema, 20-lane Strike Bowl, karaoke
rooms, and a kids’ centre for both playing and
learning. There’s fun for teens at the Skate Park
and shows in the open air theatre.
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More...

A WORLD OF TEMPTING TASTES

Enjoy food and drinks from around the world
in a great variety of restaurants, coffee
corners, fast food choices and the Promenada
Food Court on both indoor and outdoor
terraces. And don’t miss our Gourmet
Supermarket, where you can savour a superb
selection of local and international fare.
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Master Plan Overview
Ground Floor

FACTS & FIGURES

Location / viua B Edutainment B Food & Drinks
New Chiangmai-Sankamphaeng
Road, 150 m from Super Highway
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Land area / WAL
58 rai (= 92,800 m2)

58 15 (=92,800 911

Building gross area / ﬁuﬁmﬂﬂiﬁv’mmm
91,951 m2 on 3 floors
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Net leasable area
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51,736 m2
51,736 M9L.

Indoor parking / #aansolusy
18,005 m2 on ground floor
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Total parking spaces / ﬁuﬁ%mnﬁv’wum
1250
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Development & investment cost
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Baht 2.58 billion Il Home Decoration Ml Convenience & Services _ l Beauty & Health
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Due to open / Amanaziitla
Q2 2012
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First Floor Second Floor

Hl Multimedia M Entertainment

B Gourmet Market
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A track record
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ECC INTERNATIONAL REAL ESTATE

FOCUS ON MARKETING

International real estate investor,
developer and manager specialising in
destination shopping & entertainment
malls.

Dutch family business, started activities
in Poland/Warsaw in 1991.

Currently active in Central Europe, the
UAE and South-East Asia.

Successful in competitive markets
through extensive marketing and event
management programs.

Dedicated to the success of each retailer
by focusing on shopping mall management
only.
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Flagship Store: Promenada Warsaw

Lifestyle Magazine PROMENADA
PROMENADA Loyalty Program
PROMENADA Credit Card facilities
Frequent innovative shows & events
Different leisure, entertainment and
education elements

Own marketing and event management
team
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AN EASTERN EUROPEAN LANDMARK

PREMENADA
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122,000 Sgm GFA

215+ shops, restaurants, coffee bars, etc.
13 screen multiplex cinema, ice rink
Over 12 million visitors every year

US$ 195 million investment value

e 122,000 ATU.
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The team behind the dream

Promenada Resort Mall Chiang Mai will WIANIIUNAN Saadn wead el azlasulssleoan
benefit from a first class team of consultants

brought together to create something truly

unique in its marketplace.
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Hlumination consultant

B-LIT Illumination
Consultants
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Dusit D2 Hotel Pattaya,
Bumrungrad Hospital Bangkok
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Scott Wilson
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Central Group Thailand,
Suvarnabhumi Airport Bangkok

\unda niil dszinalne
MenAeUgassunil

e PRE&GMENADA

REesoOrRT MalL - CHIANG MAl

o 4 Y 4 S
NN EdugaaNuIsILfT U as1 @iy
s « I S YV o v a

wnansnianiz lwldaulaslinulanaasnisanian

sid
ou
DESIGN

Inside Out Design
Landscape Architects
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Gateway Phuket, Six Senses
Hideaway Koh Yao Noi
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1a103 Interior Design
Consultants
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Siam Paragon Shopping Centre
Bangkok, Gaysorn Plaza Bangkok
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CHUCHAWAL ROYAL HASKONING
consultants architects engineers

Chuchawal Royal
Haskoning .
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Homepro Shopping Centre
Hua Hin, Molino Super Centre,
Manila, Philippines
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Disclaimer: This information and the illustrations are provided as guidance only and cannot form part of an offer or contract. All information and specifications are as intended at the time of finalization of this brochure and subject to change

without prior notice. For further information, please contact: ECC International Real Estate.



Promenada Resort Mall is taking shape.
Be our business partner. ] o t]/le SUCCESS.
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Call: +66 53220895 n3: +66 53 220895 www.promenadachiangmai.com
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